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This presentation is provided for informational purposes only and has been prepared to assist interested parties in making their own evaluation with respect to WM Technology, Inc. (“WM?”, the “Company”, “we”, “us”, “our”) and for no other purpose.
References in this presentation to the “10-K” refer to the 10-K for the year ended 12/31/21 to be filed with the Securities and Exchange Commission (the “SEC”). No representations or warranties, express or implied are given in, or in respect of, this
presentation. To the fullest extent permitted by law in no circumstances will WM, any of its respective subsidiaries, interestholders, affiliates, representatives, partners, directors, officers, employees, advisers or agents be responsible or liable for any
direct, indirect or consequential loss or loss of profit arising from the use of this presentation, its contents, its omissions, reliance on the information contained within it, or on opinions communicated in relation thereto or otherwise arising in connection
therewith. Industry and market data used in this presentation have been obtained from third-party industry publications and sources as well as from research reports prepared for other purposes. WM hasn’t independently verified the data obtained
from these sources and cannot assure you of the data’s accuracy or completeness. This data is subject to change. In addition, this presentation does not purport to be all-inclusive or to contain all of the information that may be required to make a full
analysis of WM. Viewers of this presentation should each make their own evaluation of WM and of the relevance and adequacy of the information and should make such other investigations as they deem necessary.

Forward Looking Statements

This presentation includes “forward-looking statements” regarding WM'’s future business expectations which involve risks and uncertainties. Forward-looking statements may be identified by the use of words such as “estimate,” “plan,” “project,”
“forecast,” “intend,” “will,” “expect,” “anticipate,” “believe,” “seek,” “target” or other similar expressions that predict or indicate future events or trends or that are not statements of historical matters. These forward-looking statements include, but are
not limited to, statements regarding estimates and forecasts of financial and performance metrics and projections of market opportunity and market share. These statements are based on various assumptions, whether or not identified in this
presentation, and on the current expectations of our management and are not predictions of actual performance. These forward-looking statements are provided for illustrative purposes only and are not intended to serve as, and must not be relied on
by any investor as, a guarantee, an assurance, a prediction or a definitive statement of fact or probability. Actual events and circumstances are difficult or impossible to predict and will differ from assumptions. Many actual events and circumstances are
beyond our control. These forward-looking statements are subject to a number of risks and uncertainties, including changes in domestic and foreign business, market, financial, political and legal conditions; risks relating to the uncertainty of the
projected financial information with respect to us; future global, regional or local economic and market conditions affecting the cannabis industry; the development, effects and enforcement of laws and regulations, including with respect to the
cannabis industry; our ability to successfully capitalize on new and existing cannabis markets, including its ability to successfully monetize its solutions in those markets; our ability to manage future growth; our ability to develop new products and
solutions, bring them to market in a timely manner, and make enhancements to its platform and our ability to maintain and grow its two sided digital network, including its ability to acquire and retain paying customers; the effects of competition on our
future business; the outcome of any potential litigation, government and regulatory proceedings, investigations and inquiries; and those factors discussed in our registration statement on Form S-4/A filed on May 25, 2021 and subsequent Form 10-Ks,
10-Qs, or 8-Ks filed with the SEC. If any of these risks materialize or these assumptions prove incorrect, actual results could differ materially from the results implied by these forward-looking statements. There may be additional risks that we do not
presently know or that we currently believe are immaterial that could also cause actual results to differ from those contained in the forward looking statements. In addition, forward-looking statements reflect our expectations, plans or forecasts of
future events and views as of the date of this presentation. We anticipate that subsequent events and developments will cause our assessments to change. However, while we may elect to update these forward-looking statements at some point in the
future, we specifically disclaims any obligation to do so, except as required by law. These forward-looking statements should not be relied upon as representing our assessments as of any date subsequent to February 23, 2022. Accordingly, undue
reliance should not be placed upon the forward-looking statements.
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Distribution or reference of this deck following February 23, 2022 does not constitute the Company re-affirming guidance.

Financial Information; Non-GAAP Financial Measures
To provide investors with additional information regarding our financial results, we have disclosed Adjusted EBITDA, which is a non-GAAP financial measure that we calculate as net income before interest, taxes, depreciation and amortization, further
adjusted to exclude non-cash, unusual and/or infrequent costs. Below we have provided a reconciliation of net income (the most directly comparable GAAP financial measure) to Adjusted EBITDA.

We present Adjusted EBITDA because this metric is a key measure used by our management to evaluate our operating performance, generate future operating plans and make strategic decisions regarding the allocation of investment capacity.
Accordingly, we believe that Adjusted EBITDA provides useful information to investors and others in understanding and evaluating our operating results in the same manner as our management.

Adjusted EBITDA has limitations as an analytical tool, and you should not consider it in isolation or as a substitute for analysis of our results as reported under GAAP. Some of these limitations are as follows:
e although depreciation and amortization are non-cash charges, the assets being depreciated and amortized may have to be replaced in the future, and Adjusted EBITDA does not reflect cash capital expenditure requirements for such replacements
or for new capital expenditure requirements;
e Adjusted EBITDA does not reflect changes in, or cash requirements for, our working capital needs; and
e Adjusted EBITDA does not reflect tax payments that may represent a reduction in cash available to us.

We also provide non-GAAP sales and marketing expense, non-GAAP product development costs and non-GAAP general and administrative expense. Each of these non-GAAP expenses exclude stock-based compensation expense. Management
believes these non-GAAP financial measures are useful to investors and others in assessing our operating performance due to the fact that WM utilizes stock-based compensation to attract and retain employees. Stock-based compensation is
principally aimed at aligning management and employee interests with those of its stockholders and at long-term retention, rather than to address operational performance for any particular period. As a result, stock-based compensation expenses vary
for reasons that are generally unrelated to financial and operational performance in any particular period.

Because of these limitations, you should consider these non-GAAP alongside and not as a substitute for other financial performance measures, including net income, our GAAP expenses, and our other GAAP results. For more information on these non-
GAAP financial measures, please see the section titled “Non-GAAP Reconciliations: Adj. EBITDA to Reported Net Income” included at the end of this presentation and the footnotes provided for such non-GAAP measures.




WM Technology Overview

Leading Cannabis technology platform providing integrated solutions for Cannabis consumers and businesses

. < wee@ap5® > . < wmbusiness ) N
>15M Monthly Active Users (“MAU”) ~4.8K Paying Clients

focused on discovering and purchasing Cannabis O on the WM Business subscription offering across 26
states with additional non-monetized clients In
Canada and 9 other countries 2

~320K Monthly App Downloads

through the iOS and Android app store @ o
~55% of U.S. Retail Licenses

as paying clients across our existing U.S. markets

7-minute

average user session length on mobile app @ ~$3.8K Avg. Monthly Revenue / Paying Client
reflecting WM Business subscription fees and upsell

45M+ / add-on offerings @

. 2) (3) . . . o
in monthly user funnel engagements @ Full “Business-in-a-Box” Functionality

spanning integrations, online orders, delivery

compliance software, eCom enablement / embeds,

15K+ Orders Placed a Day CRM / loyalty, data, Point-of-Sale and integrations-
on Weedmaps @ as-a-service

Consumer Marketplace SaaS Solutions

(1) MAUs, or Monthly Active Users, is defined as the number of unique users opening our mobile app or accessing our website over the course of a calendar month
(2) Based on Q4 2021 average
(3) Engagements is defined as any interaction by a user of our website or mobile applications with a brand, retailer or product on our platform




Investment Highlights

A Leading Purchase Intent-Driven Marketplace for Cannabis Users

A Comprehensive "Business-in-a-Box” SaaS Solution for Cannabis Businesses

Over a Decade of First Party Data on Cannabis Consumers and Transactions

High Client ROAS Driving Strong Unit Economics

High Growth, Scalable, and Capital Efficient Business Model with Positive Cash Flow

Multiple Built-in Growth Levers with Step-Function GMV (U Potential

(1) GMV is Gross Merchandise Value




Cannabis is a Large and Growing Industry with Highly Visible Demand

~S80B ~$100B

Total US Retail Sales Total US Retail Sales
(licensed + illicit) (licensed + illicit)

~$21B ~$65B

Licensed Market US Retail Sales Licensed Market US Retail Sales

Source: Wall Street Research; assumes federal legalization in 2026. Total Retail Sales include licensed and illicit markets



Cannabis is also Highly Complex with Multiple Operating Challenges
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Weedmaps Makes the Complex Simple for Users Seeking Product

= Qver 18K businesses listed with over 5M product items available to browse

Search, discover & . : : :
Awareness compare Retailers, Content on over ~2.3k strains as well as educational articles and news
Brands and Products !

" Robust Search Engine Results Page (“SERP”) functionality, enabled by our data
Search for and . .
/ " Personalized product recommendations

N

normalization efforts
compare products and
= Ability to price compare as well as sort by brand, product category, clinical effect,

Discovery their clinical effects as
TR 28 PIEE EE THC / CBD potency

Browse menus and ::
Intent PDPs. Click contact ‘ []_-Qn

info, add-to-
cart R

:
1
1
1
-
1
1
1
1
1

Place order,

claim deals, visit
Purchase ;. :

Reactivate O

Re-engage

N

/

" Browse robust menus and product detail pages and search, among other things
for brand-verified products, trending and recently-added categories

" Convenient contact details / directions for in-store visit

Ability to place online orders for pickup or delivery

Over 100k deal offerings for consumers seeking best values within their region

T

N

" Online order functionality directly on Weedmaps for delivery or pickup
" Deals and promo codes available to apply to either orders placed on Weedmaps or

in-store purchases

ah

" Product and deal notifications

A

C Retarget and reengage consumers through CRM and lifecycle marketing efforts

users




Weedmaps is Unlike Other Digital Marketplaces and Listing Platforms

|—< Menu Information >—’

weedmaps
N

M w

Q Sort v Category v Price v Weig

826 resuits found r

Hybrid | Flower
Kush
Urasi’s Grass
5.0 (6)

17.5% THC
F n _— | | — n _— L ] — n _— | 4
. 00 $60.00 per 1/8 oz
¥,25% OFF Entire Menu_-Monday Only,

ﬂ for

Indica | Flower | LA Kush
LA Kush Cake
Jax Snacks
5.0(2)
$75.00 $60.00 per 1/8 oz
¥ 25% OFF Entire Menu -Monday Only

Edibles
Triangle Mints

Urasi’s Grass
5.0 (7)
25.6% THC

$75.00 $60.00 per 1/8 oz
W 25% OFF Entire Menu -Monday Only

L) @ %

Maps Brands Deals

DOORDASH

&

Popular Items Brekkie Brekkie Sides

Full Menu

9:00 AM-10:10 PM

Popular Items

The most commonly ordered items and dishes from
this store

Fries
Crispy Fries, Secret Seasoning With
Our Famous Truffle Aioli.

$7.00

Crispy Rice Bowl
Puffed Wild Rice, Spicy Aioli, Pickled
Red Onion, Scallion, Haloumi Cheese,...

$15.00

Classic Cheeseburger

Two Premium 3oz Beef Patties,
Lettuce, Tomato, Onions, Pickles, Am...

$14.00

Shrimp Avocado
Grilled Shrimp, Cherry Tomatoes,

@ & Q

Pickup Search Orders Account

Traditional Menus Don’t Contemplate Live

Updates, Product First Discovery, Price per Weight,

Brand Verified, Deals, Product-Level User Reviews

Product Detail Pages —’

weedmaps
N

Product description

Sweet Relief

Effects: Relaxed, Happy, Eupheric, Hungry and Sleepy.

May Relieve: Chronic Pain, Fatigue, Stress, Lack of Appetite
and Insomnia.

Genetics: Wedding Cake x Kush Mints

This cross of the popular Wedding Cake and Kush Mints is bred
by Seed Junky Genetics. LA Kush Cake is an indica-dominant
strain that smells like vanilla and has an earthy peppermint
taste. It's an easy, smooth hitter, and effects taks a whils to
come on. This is a beautiful flower, with green and purple buds
covered in frosty trichomes. It's great for relaxing and winding
down at the end of the night without much else to do.

Flower Earthy Happy Indica LAKush Pungent
Relaxed Sleepy Vanilla

= o -
THCAA CBD/A

"31.66% 0.07% |

" o Em

About this strain: LA Kush (O

LA Kush is a hybrid strain with an uncertain genetic history. The
consensus is the cultivar is OG Hush crossed with Abusive OG.
Despite its unknown origins, this LA Kush is beloved for its
piney sweet flavors with a hint of lavender and mint. This strain
reportedly uplifts moods before sweeping users with a blanket
of relaxation that stems from its THC range of 19-21%.

Aﬁdk%_l_l_l‘
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lTop reported strain effects (1) \

| |
Sleepy

i Top reported strain flavors ()

¥

Pungent .
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Description
Product Description

Maxwell House Vanilla Hazelnut Coffee K Cup Pods
have a consistent signature taste that is good to the
last drop. This balanced medium roast coffee is
exceptionally smooth with its toasty vanilla and
hazelnut flavors. Made with 100 percent pure
Arabica coffee beans, these gourmet roast hazelnut
coffee pods fill your cup with rich flavor. Brew a
single cup of this balanced ground coffee in any
Keurig brewing system for a convenient cup of
roasted hazelnut coffee anytime you want. Maxwell
House Vanilla Hazelnut Coffee is packaged in 12
individual K Cups for single serve use. Store this 3.7
ounce box of K Cups in a cool, dry place. From
breakfast blend to French roast, Maxwell Houses
signature taste is created through a process that isnt
done the easy way, but the right way, for 125 years.
Good to the last drop. Keurig, K-Cup, K Cup, and the
K logo are trademarks of Keurig Green Mountain,
Inc., used with permission. For use with Keurig K-Cup
Brewers.

From the Manufacturer

Maxwell House Café Collection brings you an
assortment of special blends made with custom
roasted 100% Arabica beans. Packed in single serve
cups for use in the Keurig K-Cup brewing system.
Delicious vanilla hazelnut flavor.

Ftﬂes & details

a =)

Traditional PDPs Don’t Detail Product Potency,
Clinical Effects and Flavors

Business Listing
Information

weedmaps
N

The Higher Path - Packard
4.7 (47 Reviews)
Storefront + 2.2 mi - Medical & recreational

Open Now Curbside Pickup Order Online

(&) (Q

Share Favorite
n — | ]

r ‘ i .' - -
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I

L 4
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Hours OPEN NOW

Sunday 10:00am - 9:00pm
Monday 10:00am - 9:00pm
Tuesday 10:00am - 9:00pm
Wednesday 10:00am - 9:00pm
Thursday 10:00am - 9:00pm
Friday 10:00am - 9:00pm
Saturday 10:00am - 9:00pm

¢ NN W WS N S W Wmm N =

ﬁ\menities (5)
i

Security
(]
(=
Curbside

Pickup

\ | _— n _— | _— | _— n _—
First Time Patients

Q L) o 2

Maps

Google

4.9 (187)
Cannabis store - [ 8 min
Open - Closes 9PM

OVERVIEW UPDATES REVIEWS PHOTOS

+ In-store shopping - v Curbside pickup - ... >

420 Highway Avenue

Open - Closes 9PM v

Health & safety: Staff get temperature checks
- Staff required to disinfect surfaces between
visits

(313) 456-7810

Traditional Digital Ads Lack Features Like Product
Menus, Product Discovery and Deals




WM Business Makes the Complex Simple for Retailers and Brands

Reach Users Fulfill Demand Retarget Users

Optimize Workflows

il
¢

()
e

@ wm dashboard et e
weedmaps wmorders -
| |
|
©) CANNVEYA S S
- ' N
a |. i
<[> - POS Int;grations
wimade wmstore Sp«-[o"!t wm retail
—" —
wmdeals

«) S

wWim ads WEKChEnge




WM Business is one of the Industry’s Only “Business-in-a-Box” Solution

wmtechnology Leafly SpPriNgbigER ( dutchie Jane

Estimated FY21 Revenue $(19f'>)" $43M @ $24M @ < $50M ® N/A®@

Consumer Marketplace
with Orders of Scale( v v

Performance-Based
Advertising Solutions

N

v v

Delivery Logistics and
Compliance Software

Menu Management and
eCommerce Embeds

CRM / Loyalty

Data & Analytics

Point-of-Sale

Value-Added Integrations
and Connectors
as a Service

L X X X X X
AN
AN
DN
AN

1) Defined as having >IM in organic monthly traffic for the last 30-day period per traffic tracking services
2) Public filings

3) Crunchbase estimate

4) Information not publicly available

(
(
(
(



Our Data Assets Include Transactions and User Observational Insights

Wholesale and Consumer

Point of Sale Menu API Orders Menu Wholesale Marketplace
Integrations Embeds Basket Trends

Consumer Search Modals
and Activity

B2B Click-Thru
Transaction Rates

B2C Transaction Data Data Observational

Consumer - -
Activity Data Market Sizing & Opportunities

Site Navigation

Top-Selling ‘ Trends
Products

Brand and Retailer-

Specific Analytics

Menu Product Search Terms

In-Store Traffic Tl

User Reviews

Data-Driven
Product Recommendations

Basket Trends

Favorite /
SKU Distribution Follows Regional

Behavior

Ability to Create the
Industry’s Master Product Catalog




roduct Development Example: Menu Personalization

(Prior to P lization) (After P lization Based on User Affinity Data)
Q Products, retailers, brands, and more @ Englewood, CO P ! Login w Products, retailers, brands, and more Q D ,CO -
bl il wm © S Lo =0
V o & . a NEW - . V NEW
Dispensaries Deliveries Maps Brands Products Deals Learn Strains Dispensaries Deliveries Maps Brands Products Deals Learn Strains
Lozada Earth Cannabis Company | Denver Delivery Delivery details Lozada Earth Cannabis Company | Denver Delivery Delivery details
W au Denver, Colorado £8.10 fee | $45.00 minimum | eta 30-60 minutes W ea Denver, Colorado $8.10 fee | $45.00 minimum | eta 30-60 minutes
! <. ! <.
‘E; % = Delivery only @ Open until 7:00pm © ‘E; % = Delivery only @ Open until 7:00pm &
ST TG et attd & Recreational (O & License information ST TG ERee gt td & Recreational (O @ License information &
™ Order online (delivery) ™ Order online (delivery)
‘ Y. (303) 555-5555 ‘ ‘ = Email the retailer (Q) ‘ Y. (303) 555-5555 ‘ ‘ = Email the retailer ()
Menu e Menu o
{2 BRAND VERIFIED: This blue icon appears on products sold by retailers authorized by a brand to carry those products. Categories Q. Search this menu Recommended V-<—|D-e rSO n a | |Zed SO rtl n g
. . . . | c 9
DefaUIt Sortlng to [ ] [ ] [ ] [ ] [ ] [ ] [ ] n ] n n [ ] [ ] [ ] > : . I @ - i to ReCOmmended
43 ” Q. Search this mer Reldonsa & I All Products 191 results found M
Relevance Catagories - . | Flower Flower ADD MENU ITEM
) - - : a F [ [ ] n [ [] ] n
All Products 192 results found . . . . ® Live Menu ] Co_ncentrates . Q) Hybrid | Infused Flower | White Widow i $24.,99 each
Flower Flower Edibles ; Sticks - White Widow Moonrocks, 1g W $20 eighths, all taxes included
- Vape pens ﬁ © STICKS
Concantrates essems Q) Hybrid | Flower | Cereal Milk . $29.99 each Gear .
Edibles o . ) ) . —— .
. . Cereal Milk W $20 eighths, all taxes included Tonical Edit . ’
Flower is always —vaepems: =— + — - —p . @ © Good Tree opicels <4— - -— - -—-— - — - -Floweris user’s top
Gear d 23.38% THC . . L.
the top categor . . :
p 9 y Topicals k¥ kh & 50(5) Brand verified - V) Hybrid | Infused Pre Roll | Mochi $19.99 each Categ Ory fOI’ affl n |ty
Brand verified l MOCHILATO - LIVE RESIN INFUSED PRE-ROLL . W $20 eighths, all taxes included
" = & STINZY
e o Add t rt . .
Same order of rand verified : indica | Flower | Gelato $45:99 $44.99 cach el Product is in user’s
. Brarid verified © Gelato OG W $20 eighths, all taxes included Sale . Edit
items for all © Good Tree : . favorites
28.5% THC All sales
users Sale %%k k¥ 4.5 (15) Storewide discount - ) Indica | Infused Pre Roll | Rainbow Kush . $19.99 each
- $20 eighths, all taxes included N RAINBOW KUSH - LIVE RESIN INFUSED PRE-ROLLS W $20 eighths, all taxes included ..
All sales . STINZY Brand IS IN user
N O usa e Of Storewide discount mam@ Hybrid | Flower | Apple Fritter $29.99 each . oca ff. .t d t
g $20 eighths, all taxes included i Apple Fritter ¥ $20 eighths, all taxes included Brands i Edit a Ini y a a
H . e & Good T
affinity data or e oo —
29.7% THC Search 14 Brands .
pe rsona | Brands * % &k % 50 (2) move O | Sativa | Flower | Blue Dream $29.99 each Prod u Ct iS in user
, . . s Big Pete's Treats Blue Dream ¥ 520 eighths, all taxes included
preferences acitlad | : : | ©GoodTree : affinity data
_BLUE ‘_O Indica | Flower | Blue Zkittlez $29.99 each 0 El Blunto by Albert 25.43% THC .
sna Big Pete's Treats " e Blue Zkittles ¥ $20 eighths, all taxes included "= Einstone's k% % iz 3.9 (14) Edit
& Good Tree N ) .
0 El Blunto by Albert . 23.3% THC Good Tree
Wi Einstone's . %50 () @ Jester svrawsa{ O | Hybrid | Flower | Strawberry Banana $79.99 each
93 Gnand Trea I . . . . . - m -~ -_“&B' 5"3\:"’“3“3 Bt.h . . ) . _; W $20 eighths, all taxes included




We Deliver High Levels of Return-on-Spend to Our Clients

More cost-effective than High return on spend given the
traditional channels of user conversion we drive from our
acquisition user engagements

~$1.00 Sx — 8X

Implied Cost-per-Click® Return on Ad Spen
(“CPC”) (cc ROAS”)

d(2)

(1) As of 12/31/2021
(2) Based on Q4’21 Revenue of $54M and ~55M Quarterly Daily Active Users at ~10% Purchase Conversion at an average order value of $80




Product Development Example: Admin 2.0

We are introducing new solutions to more visibly demonstrate Return-on-Spend and drive cross-product adoption

Existing Admin Surface for WM Business Clients New Admin 2.0 Surface

- _— -
| ADMIN — Dashboard aww l:.. / Manager -1 s WeeE!D'IGpS | ADMIN — Dashboard e Delivery ~
Lozada Earth - (Licensed) DASHBOARD
@ v ° im 3m ty  Augl7,2021 = Aug 23,2021 m The Higher Path - Las Vagas ., Aug 18,2021 > Aug 24, 2021 @ m 3m 1y
Las Vegas - 634857604 ! !
MENUS
Man o - s PP C - Featured Listing
LISTINGS vienu aenera Jetails Reiews ast updated: Aug 23, 2021 LISTINGS
r W TEAM [NEW Views Visitors Clicks Contact Your Rep
vows @ | [ Eggenens @ 2.4K 1.2K 1.6K o
59,647 51,082 ; WM STORE ¥ L% v 11%% M o rf:rvag\c:'\;zdmaps com
1-888-420-1620
ADVERTI
MODERATION 10000 . = . Send A Message
MOBERATION Connect your Point of Sale =\

Weedmaps integrates with most popular POS systems. Live Menu
means never manually updating your menu again.

6000 Create a deal

4000 Drive more traffic with increased visibility on

homepage, savings page, map, plus daily deals

- Enable live menu o~ e B8 email.
0 60% of visitors who claim a deal return in 24
BT B/ B9 8/20 B/ B/22 B/23 hours

Complete Your Profile Complete profiles see more engagement

Create your first deal
POpu| ar 0 m In your region

: : ioti Expand your reach
# PRODUCT BRAND AMOUNT YOUR PRICE LOCAL AVG. Contact info Business hours Create Menu Description p Y!
Show up in more search results by adding
1 Wyld-peach-white-chocolate-1-pack WYLD 1 unit $3.00 — additional map pins to nearby areas.
4/5 steps complete ) o .
2  Apple Cinnaman — 1 unit — — Other retailers see 25% more visitors per pin
3 Cloud Phantom Portable Herbal Vaporizer - 1 unit $130.00 Add nearby map pins
Review Summary See all reviews Popular Products m Region

4 Green Goddess —_ /8 oz $35.00 -

S Sears 124 # Product Amount Price Local Avg. A

4 Stars 34 Go Premium
Average rating 4.6 . .

3 Stars 12 Miyagi-Do

1 ; ) 35 $39.00 $39.00 .

4"8 2 Stars 2 High Family Grow Stand out from the competition with featured

1Stars 3 homepage and map placements in Los Angeles.

Premium listings get 2x more visitors

Reviews Followers

Reviews Fallowers 135 127 12 reviews need moderation
836 1,465 3 GeorgiaPie Tunit  $36.00 — @ contact us
Cockies
a S”: Payton 359 $39.00  $45.00
DOoKIes o o
Start taking online orders
Gelatti " " . "
5 b $1500.00 $1800.00 Get online delivery and pick-up orders right from




Clients Spend More with WM over Time vs. other Cannabis Tech

Avg. Monthly Revenue Per WM Client by Cohort Comparison of Avg. Monthly Revenue per Client

$7,500

$6,500 $3,789

$5,500

$4,500

$3,500

$2,500

~s870 " @)

$636
$1,500

—2016 —2017 —2018 2019 2020 -0-2021 (Q4 FY21) (2021 E) (QZ FY21)

Source: Company presentation and filings
(1) Based on 2,300 client locations and expected $24M Revenue in 2021E per public filings
(2) Latest disclosed figure in public filings




We Have Consistently Grown Our Client Base and Revenue per Client

Selected Operating Metrics (US Only)

Avg. Monthly Revenue Per Client Avg. Monthly Paying Clients
. 4,766
3,789
$3,706 53,817 2291 4,444
) - ] ! I I
Q4 2020 Q12021 Q2 2021 Q3 2021 Q4 2021 Q4 2020 Q12021 Q2 2021 Q3 2021 Q4 2021

Selected Operating Metrics (Including Canada Prior to the Reset)

Avg. Monthly Revenue Per Client Avg. Monthly Paying Clients

4,766

$3,789
$3,503 3,863 3,916

Q4 2020 Q12021 Q2 2021 Q3 2021 Q4 2021 Q4 2020 Q12021 Q2 2021 Q3 2021 Q4 2021

(1) Selected metrics excluding impact of the removal of Canada-based retail operators who failed to provide valid license information from the platform in the second half of 2020 and were subsequently removed from the Weedmaps marketplace.




Annual Revenue Trends

Full Year FY19 Growth Full Year FY20 Growth Full Year FY21 Growth
\\
(0\&
$193
X
| %
B $144
$130
$1O1 $116 l
FY 2018 FY 2019 FY 2019 FY 2020 FY 2020 FY 2021
(Pro Forma) (Pro Forma)

(1) Excludes $28M in FY19 Revenue associated with California-based retail operators who failed to provide valid license information and were subsequently removed from the Weedmaps marketplace
(2) Excludes $31M in FY20 Revenue associated with Canada-based retail operators who failed to provide valid license information and were subsequently removed from the Weedmaps marketplace




Our Growth and Profitability vs. Technology Peers

8% 57%
Full Year FY21 59%
18% 18%
Revenue Growth
vg_[ptechnology Leqﬂy ? spring b@@) Vertical Saa$S Marketplace Ecom Enablement
Revenue ($M) $193M $43M $24M
96% 88%
73% % 72%
Full Year FY21 69% 64%
Gross Margin Rate
@technology Leqﬂy ) Spring b}g(z) Vertical Saa$S Marketplace Ecom Enablement
20% 29%
Full Year FY21 16%
Adj. EBITDA Marginj_ e . %
(2) , . (2) .
vg_[ptechnology Leqﬂy Springbig® Vertical Saa$ Marketplace Ecom Enablement
Adj. EBITDA ($M) S32M ($15M) ($5M)

Source: CaplQ as of 03/02/2022; Company presentation and filings
Note: Vertical SaaS peers includes VEEV, AVLR, AZPN, APPF, CHGG; Marketplace peers includes MTCH, ETSY, GDRX, ZG, FVRR; Ecommerce Enablement peers includes SHOP, SQ, HUBS, ZI, LSPD, APPS, SPT, BIGC
(1) Excludes impact of the removal of Canada-based retail operators who failed to provide valid license information from the platform in the second half of 2020 and were subsequently removed from the Weedmaps marketplace

(2) 2021E company estimates disclosed in public filings




We Have Multiple Growth Drivers with Step-Function Change Potential

Existing Market
Growth

New Market
Expansion

Acquisitions &
Partnerships

Federal
Regulation




Investment Highlights

A Leading Purchase Intent-Driven Marketplace for Cannabis Users

A Comprehensive "Business-in-a-Box” SaaS Solution for Cannabis Businesses

Over a Decade of First Party Data on Cannabis Consumers and Transactions

High Client ROAS Driving Strong Unit Economics

High Growth, Scalable, and Capital Efficient Business Model with Positive Cash Flow

Multiple Built-in Growth Levers with Step-Function GMV (U Potential

(1) GMV is Gross merchandise value




Q&A and Contact Information

Greg Stolowitz

VP of Investor Relations & Corporate Development

Tim O’Shea

Director of Investor Relations

iInvestors@weedmaps.com
iIr.weedmaps.com
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Non-GAAP Reconciliations: Adj. EBITDA to Reported Net Income

SM Q4 FY’21 Full Year FY’21 Commentary
Adj. EBITDA $3.8 $31.7
EBITDA Adjustments:

: C FASB guidance requires fair value accounting on warrant liabilities.
+ Change in FV of Warrant Liability 82.9 166.5 This represents the mark-to-market adjustments
— Stock-Based Compensation (5.7) (29.3)

: FASB guidance requires issuance costs for warrants that are
- Warrant Transaction Costs (5.5) classified as liabilities to be expensed as incurred
— Impairment of Right-of-use Asset - (2.4) Impairment given expected subleasing market rent
— M&A Transaction Costs (1.1) (2.6) Legal expenses related to M&A acquisitions
— DeSPAC Transaction Related Bonus Payment (0.7) (2.2)
Settlement of claims from former Silver Spike shareholders made in

~ Legal settlement (0.1) (0.1) connection with the business combination
— Depreciation and Amortization Expenses (1.5) (4.4) ﬁ:gzcleyr:;:spmer equipment, furniture fixtures, leasehold
— Provision for Income Taxes 0.8 0.6
Reported Net Income $78.4 $152.2

Note: Totals and sub-totals may not sum due to rounding




Corporate Structure

Controlling Interest Non-Controlling Interest
e N\ A — N - A — R
i Paired : I : Non-Centrolling Interest | :r Controlling Interest I
Class A Common Stock Class A Unit 7 Class V Common , . Vested Class P | | |
Holders | Stock | | Units | | Vested RSUs :
i i i
65,677,361shares : | g Semmmmmoe ’ SemmeqTmmo ’ piniaiats Rl ’
: 65,502,347 Units 24,254,485 Units
o J o | J/ \. J
44_4.1% A44.0% 44.0% .49 0.4%
vﬂthg .and I_ aconomic interest voting interest voting and votling and
| economicinterest N y economic interest economic intarast
I | \ | | )
I
I
I
| 155,434,193 Pro Forma Common Stock
I
I I
| 4 ™
I
: wmtechnology
I —
! Nasdaq: MAPS
L ( q ) )
I
I # .t 5 et
I 56% 100%
| economic interast voting interest
I
| LR A L A
: 4 ™
| : o __
I WM Holding Company, LLC " Units exchangeable for
(and Operating Subsidiaries) ' Olass A Common Stock |
. y : (1:1 Basis) |

Note: Totals may not sum due to rounding
1) Includes all Vested Class P Units. Actual Class P Units converted into in Class A Common Stock could be lower based on conversion share price and distribution threshold
2) Assumes conversion of 17,015,014 Class P Units to Class A Common Stock based on 12/31/21 share price of $5.98 less distribution threshold




Fully-Diluted Share Count

Ownership Percentage 10-K Reference
Non-controlling interests ownership as of December 31, 2021 55.5% F-29
Controlling interests ownership as of December 31, 2021 44.5%
Common Shares as of December 31, 2021 Shares 10-K Reference
Common Stock Class A (voting publicly traded) 65,677,361 F-5
Class V Common Stock ™ (not publicly trade but has a voting right and exchangeable into shares of Class A

. + 65,502,347 F-5
common stock on a 1:1 basis)
Total Common Voting Shares 131,179,708
Other Securities Units / Shares 10-K Reference
Class P units @ (vested) . { 23,685,659 F-30
Restricted Stock Awards 3 (vested) 568,826 F-31
Pro Forma Share Count Shares
Pro Forma Common Stock — basic = 155,434,193
Pro Forma Common Stock — diluted ¥ 157,234,093
Pro Forma Common Stock — basic + 19.5M public & private placement warrants ©) 174,934,126
Warrants Shares 10-K Reference
Public warrants 12,499,993 F-14
Private placement warrants 7,000,000 F-14
1) The Company issued 65,502,347 shares of Class V Common Stock to Class A Unit holders, representing the same number of Class A Units retailed by the Legacy WMH equity holders. Each holder of the shares of Class V Common Stock is entitled to one vote for

each share of Class V Common Stock held of record by such holder on all matters on which stockholders generally are entitled to vote. Shares of the Class V Common Stock do not participate in the earnings or losses of the Company and are therefore not
participating securities. As such, separate presentation of basic and diluted earnings per share of Class V Common Stock under the two-class method has not been presented

2) 25,660,529 outstanding as of December 31, 2021

3) 6,581,369 granted as of December 31, 2021 (182,662 units forfeited after grant)

4) Uses treasury stock method for the public & private warrants and restricted stock units. Results in public warrants representing 1,153,782 shares, private warrants representing 646,118 shares. See page Note 2 of the 10-K

5) In this situation, MAPS to receive cash proceeds of $224M (19.5M warrants * $11.50 exercise price), subject to adjustments




